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The year 2013 marks the start of a “New
Approach to Natural Health Products”.
The Natural Health Products Directorate
(NHPD), responding to concerns heard
from stakeholders, consumers and
Parliamentarians, is offering up a more
efficient, stable and predictable regula-
tory environment.

Yes, you can now get your natural
product license (NPN) in as little as 10
days, where once it was measured in
years.  But there is a trade off. Licenses
issued in 10 days or even 30 days are
for products / ingredients that Health
Canada has a wealth of information on.
And the reason Health Canada has lots
of information is because a lot of compa-
nies have filed applications for those
products / ingredients over the years. If
you want to be like everyone else in the
marketplace, you can get your license
quickly. However, if innovation is what
your company is all about, it will likely
take a minimum of 180 days to get your
license – because Health Canada does-
n’t have a high level of confidence (i.e.
information) on those ingredients and
you the applicant will need to provide it. 

As you are reading this article, UPLAR
(the NHP Unprocessed Product License
Applications Regulations) will have been
sunsetted or close to it (February 4,
2013). This set of regulations once again
postponed compliance with the NHP
Regulations while the NHPD dealt with
the backlog of applications. The back-

log has been eliminated and the NHPD
has performance targets in place. Now
it’s time for industry to comply with the
Regulations. Compliance will be phased
in with different compliance dates for
supply chain and retail products. The
former will most likely need to comply
with licensing requirements by the end
of 2013, while retailers while have into
2014 to ensure natural products on their
shelves have NPNs and DIN-HMs. 

Ensure your NHPs are licensed
Remember that imported products are

easier to target for compliance than
domestic products. Either way, it is
important that you ensure your NHPs are
licensed, have compliant bilingual
labels and are manufactured, pack-
aged, labeled and/or imported by com-
panies with valid Site Licenses as we
move into 2013.

Where once we thought the opportuni-
ty for innovation lay in the Natural Health
Products Regulations, it now looks like
maybe ‘foods” is the place to be.  There
appears to be a new openness and will-
ingness within the Food Directorate to
evaluate novel formulations and health
claims, and changes brought about by
Bill C-38 provide the legal authority to
allow the sale of these products.
Amendments to the food additive regu-
lations will allow new additives and uses
onto the market quicker, e.g. stevia
extract is now allowed in foods.

A new approach to natural health products?

Temporary Marketing Authorizations
(TMA’s) are now being used to allow the
sale of safe, non-compliant foods (e.g.
energy drinks) where once they would
have been refused market access out-
right as foods. It is anticipated that TMAs
will be replaced with permanent
Marketing Authorizations and / or that
the Food Regulations will be amended
to allow things like discretionary fortifica-
tion of foods. The definition for ‘fibre’ is
being changed and the Novel Food
Regulations are being reviewed to
ensure consistency with international
science and requirements. These
changes should allow new ingredients in
foods and quicker market access with a
less onerous regulatory burden.

Licensing for importers coming

Licensing requirements for importers
of foods and food ingredients are also
on the horizon and include the need for
extensive documentation and record
keeping to ensure marketed products
are safe. Now it is the time to start get-
ting ready in anticipation of these
changes.

Navigating the Food Regulations is dif-
ferent than for the Natural Health
Products Regulations, but if you know
your way around there are numerous
opportunities to bring innovative food
products with health claims to market. 

Anne Wilkie is Senior Government Relations
& Regulatory Strategy Specialist for Source
Nutraceutical Inc.    www.sourcenutra.ca

by Anne Wilkie
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in December,
Finance Minister
Jim Flaherty
said if there is a
consensus on
the direction of
Canada’s econ-
omy it is this:
growth will ini-
tially slow as
government revenues are pinched by
lower commodity prices, but then
pick up enough momentum to bal-
ance the budget as planned.  “The
good news is that economic growth in
Canada continues to be positive, if
modest, and among the strongest, in
the Group of Seven industrialized
nations.  What’s more,” Flaherty
added, “the country will continue to
see economic growth going forward.” 

In the near future, I  am looking for-
ward to making some changes to
CNS.  One of our goals for CNS in
2013 is to provide you with more
news, marketing information and
sales statistics.  We will be reaching
out to the retail sector to be able to
provide our CNS readers with the sta-
tistics they need to understand their
customer – the retailer – and their
buying habits a bit better. As always,
I look forward to hearing from you and
what you would like to see in CNS.
Please forward your comments and
suggestions to me. I look forward to
working with you in 2013.

With warm regards,
Dale
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Publisher’s Letter

A
s industry suppliers look ahead
to 2013, they are designating
money for each department’s

budgets, which would include the
Marketing and Advertising budget.
As the publishing team at CNHR and
CNS finish up our first issues of 2013,
we are seeing first-hand ad sales are
up, with the coming year looking very
fruitful.  

Having attended the Health First
Network AGM in November, I had the
pleasure of connecting with some of
our industry supporters and from all
indications, a great year was had by
most in 2012.  At CNHR  and CNS,
our measuring tool is print advertis-
ing;  advertising and marketing
budgets are up substantially for
2013.

Other sectors are seeing growth as
well.  Canadian auto sales are on the
road to besting their 2011 perform-
ance, with sales for the first 11
months of the year up 6.5 per cent to
nearly 1.6 million vehicles, according
to an industry watcher.

In November, DesRosiers
Automotive Consultants said year-to-
date vehicle sales in Canada rose to
1.57 million with one month left in the
year. DesRosiers commented that a
solid December was widely expect-
ed, and Canada had a chance at
breaching the 1.7 million unit mark,
potentially making 2012 one of the
best-ever years for new vehicle sales
in this country.

According to a posting on CBC.ca

A look ahead....

by Dale Lo

NHPD classfies Vinpocetine as acceptable medicinal ingredient 

NHPD has classified vinpocetine as an
acceptable medicinal ingredient.  CK
Ingredients is the exclusive supplier of
BioVinca(tm) Vinpocetine, a pharmaceu-
tical-grade cognitive health ingredient
manufactured by Gedeon Richter
(Hungary), the company that discovered
vinpcoetine.  Vinpocetine is a semi-syn-
thetic derivative of vincamine, a natural
compound extracted from the periwinkle
plant, Vinca minor. Vinpocetine has

been shown to have promising effects
on cerebral blood flow (vasodilation),
enhancement of cognitive functions, as
a neuro-protective agent as well as an
antioxidant and an anticonvulsant.   At
this time, vinpocetine is only contained
in one licensed NHP in Canada at a
10mg oral dose taken three times daily,
with a claim on improvement of cognitive
function in those with age related cogni-
tive decline.
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CNHR columnist Phil LeBeau, vice-president of sales for
Vega, pulled no punches when discussing discounters
during his presentation at the recent Health First Network
annual general meeting in Ottawa.  Phil was a co-presen-
ter with Peter Juergensen of Colwood House of Nutrition,
Victoria, B.C.

Phil explained to attendees – both retailers and suppli-
ers – that there is a dark side to being a discounter.
“Discounting loses margin, which means you are not
investing in your business.  You send the wrong impres-
sion to your customers.”

Some of the things you should be doing to combat dis-
counters and attracting your type of customers include
events, offering recipes, group organizations and part-
nering with community ambassadors.  “Find some of the
top people in your community (natural health practition-
ers, etc.) and partner with them.” 

Although Phil's seminar was geared to helping the
retailers, the link (below) to the youtube video "A Tour
Guide to the Two Planets" should be seen by all suppli-
ers as well.  It may help when dealing with retailers who
DO discount your products.

A Tour Guide to the Two Planets
http://www.youtube.com/watch?v=05xfLDYRxe4

CHFA Expo Quebec 2013, Montreal QC
Friday February 1 & Saturday February 2, 2013 
www.chfa.ca/events/chfa-quebec-2013/

Engredea, Anaheim, CA 
March 6 - 10, 2013 
www.engredea.com

Natural Products Expo West, Anaheim, CA,
March 10 - March 17, 2013
www.expowest.com

Natural and Organic Products Europe, London, U.K.
April 7 - April 8, 2013
www.naturalproducts.co.uk

CHFA West 2013, Vancouver,B.C.
April 13 - April 14, 2013, 
www.chfa.ca/events/expo-west-2012/

Natural Products Association MarketPlace,  Las Vegas
June 27 - 29, 2013
www.npamarketplace.com

Natural Products Expo Asia, Wan Chai, Hong Kong
August 29 - 31, 2013
www.naturalproductsasia.com

Natural Products Expo East, Baltimore, MD  
September 25 - 28, 2013
www.expoeast.a2zinc.net

CHFA East 2013, Toronto, ON
October 3 - October 6, 2013 
www.chfa.ca/events/chfa-east-2012/

Brynwood Partners VI L.P. has announced that it has sold its
portfolio company, Balance Bar Company, to NBTY, Inc., a
global leader in vitamins, supplements and active nutrition
products and a portfolio company of The Carlyle Group.

balance bar sold to NbTy

Formulation support for Mercola supplements

Deerland Enzymes releases new product

Capsugel doubles laboratory capacity

Capsugel announced it has doubled its laboratory capacity
with the opening of its new Quality Control Laboratory in
Greenwood, SC. The new laboratory serves as a global
resource to its extensive network of manufacturing sites and
R&D laboratories located in Boston, Strasbourg and Colmar.
The company invested more than $3 million to create this
state-of-the-art facility that is the global center of excellence
for quality control and testing of all raw materials and special-
ty testing of finished products for Capsugel sites around the
world. 

Deerland Enzymes, an international enzyme dietary supple-
ment formulator and contract manufacturer, has announced
the release of the company’s latest product, ThioZymeYD.
This dietary supplement is formulated to support optimal
digestive tract function by promoting a normal population of
yeast in the small intestine.

Capsugel will now provide formulation support and dosage
delivery for the unique krill oil line and other key supplements
for Mercola.com. Considered to be one of the top health and
nutrition websites in the world, Mercola.com provides health
articles, wellness products, and a widely-read natural health
newsletter under the ownership and direction of Dr. Joseph
M. Mercola, DO, an Illinois-based osteopathic physician.

As part of its commitment to be a leading source of information
and education, dicentra is hosting free regulatory updates via
webinar every three months. These webinars are prepared and
delivered by expert staff at dicentra and cover key issues per-
taining to regulatory and scientific matters in natural health
products and dietary supplements in Canada, the U.S. and
around the world.  The following are the dates for the 2013
webinars: 

Tuesday, March 10, 2013
Tuesday, June 18, 2013
Tuesday, September 17, 2013
Tuesday, December 3, 2013

To register, go to http://dicentra.com/free-regulatory-updates/.

Free NHP and dietary supplements 
regulatory affairs webinars

Trade Show Listings

understanding retailer’s challenges
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faster lead-time & delivery
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A Division of Honson Pharmatech Group Since 1995

ONE- STOP CONTRACT 
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